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Year-End Giving Social Media Plan
Objective: Encourage supporters to make a year-end gift to [School Name] by highlighting the impact of donations, the importance of Catholic education, and the deadline for tax-deductible contributions.
Timeline: December 1 - December 31
Platform Focus: Facebook, Instagram, LinkedIn, and Twitter

Week 1: Gratitude and Impact (December 1-7)
Post 1: A thank-you message expressing gratitude for the support of donors throughout the year and how their generosity has shaped the school community. Post 2: A story or quote from a student, teacher, or parent about the impact of a Catholic education at [School Name].

Week 2: The Power of Giving (December 8-14)
Post 3: Highlight a specific program or initiative that has been supported by donations, such as scholarships, technology, or extracurricular activities. Post 4: A reminder about how year-end gifts help sustain and strengthen the mission of the school, encouraging early giving.

Week 3: How to Give (December 15-21)
Post 5: Clear and simple instructions on how supporters can make a gift, including online giving and mailing a check. Post 6: Highlight alternative ways to give, such as stock donations, IRA rollovers, or corporate matching gifts.

Week 4: Countdown to Year-End (December 22-31)
Post 7: A reminder about the December 31 deadline for tax-deductible contributions. Post 8: A final push on December 30 or 31, emphasizing the urgency of making a last-minute gift to support students and programs.
Engagement Strategy:
· Include compelling images or short videos featuring students, faculty, or alumni.
· Encourage interaction by asking supporters to share why they give to [School Name].
· Respond to comments and messages promptly to foster community engagement.
Call to Action: Every post should include a direct call to action, such as “Make your gift today at [School's Donation Website].”
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